
 
 
NUTRICIA PRESS RELEASE: SOUVENAID   
  
 
Nutricia Advanced Medical Nutrition announces next steps in 
commercialization process for its Alzheimer’s product Souvenaid 
 
 
•        Results of first clinical trial to be published on January 8th 
•        Three follow-up clinical trials already in progress 
•        Early Experience Program for consumers to begin in Spring 2010 
 
 
In July 2008, Nutricia Advanced Medical Nutrition took the first step towards 
introduction of its Alzheimer’s product Souvenaid®, when the 
successful high-level results of a first clinical trial of the product concept 
were presented at the International Congress on Alzheimer's Disease 
(ICAD) in Chicago. 
 
At the same time, Nutricia announced its decision to continue building the 
pyramid of evidence for the benefits of Souvenaid; and also to prepare a 
pathway for commercialization of the product. Today Nutricia is announcing 
the next steps on that path. 
 
Souvenaid is a multi-nutrient drink designed to improve cognitive function, 
and is the result of more than ten years of research and development into 
the potential role of medical nutrition in neurological diseases. The first 
clinical trial took place between 2006 and 2008. The results of this trial, 
demonstrating proof of concept, are being published in the January 2010 
issue of the peer-reviewed journal Alzheimer’s & Dementia. 
 
To further build the evidence base for the benefits of Souvenaid, Nutricia 
has initiated three more clinical trials of the product. In the US, a study 
called 'S-Connect' began in early 2009, in co-operation with the Rush 
Alzheimer’s Disease Center, Chicago. In Europe, two studies also began in 
2009 - 'Souvenir II' with the Medical Centre of the Vrije Universiteit in 
Amsterdam, The Netherlands; and the 'LipiDiDiet' consortium study led from 
Homburg in Germany. These trials are planned to involve up to 500 patients 
each, targeting various aspects of memory and cognition, and the results 
are expected to be available between 2011 and 2013. 
 
Beginning in Spring 2010, Nutricia also intends to undertake a small scale 
Early Experience Program for consumers. The objective of the Program is to 
obtain as many learnings as possible from the market and the Alzheimer’s 
community, in advance of the launch of the product, and outside a formal 
clinical trial setting. While the three follow-up clinical trials continue to 
develop the scientific perspective for Souvenaid, the Early Experience 
Program will develop Nutricia’s understanding of patient and caregiver 
needs, partnership with doctors, and the potential marketplace for the 



product. 
 
Commenting on these developments, Flemming Morgan, President of 
Nutricia Advanced Medical Nutrition said: “I am delighted with the progress 
we have made to prepare Souvenaid for the market. Souvenaid offers a 
unique approach to the support of people with early stage Alzheimer's 
disease, which we believe will be welcomed by doctors and patients alike. 
We know that there is a substantial unmet need in this area, and our goal is 
to make a proven and positive difference in the lives of millions of people 
with Alzheimer’s and their carers.” 
 
 
Notes to Editors: 
 
About Medical Nutrition 
 
Medical research and clinical practice continue to demonstrate the valuable 
role that specialised nutrition plays in the management of disease. 
Advanced medical nutrition, which is targeted to address aspects of 
specific diseases, is now moving to the forefront of medical research, as 
scientists look for new ways to complement and support conventional drug 
therapies. Nutricia has an unrivalled record of investment and expertise in 
this very promising area, with a very broad portfolio of products and 
patents. Nutricia scientists have been studying the role of nutrition in 
the field of neurology for more than ten years, in partnership with leading 
practitioners in the field. 
 
About Nutricia Advanced Medical Nutrition 
 
Nutricia Advanced Medical Nutrition is a specialised unit of Danone, with a 
mission to lead the use of specialised nutrition in disease management. 
With its focus on science-based nutrition delivering proven consumer 
benefits and better clinical outcomes for patients, Nutricia supports 
Danone's broader mission to bring health through food to as many people as 
possible. Danone has a presence in over 120 countries, and enjoys 
leading positions on healthy food in fresh dairy products, waters, and baby 
nutrition, as well as medical nutrition. 
 
 
Further information and contact details: 
 
Further information on Nutricia Advanced Medical Nutrition and the development 
programme for Souvenaid is available on request. 
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